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PROMOTION
MAIN GOALS

• BLOOD – one topic in a broad context and interdisciplinary way

• EXHIBITION – historical, cultural, artistic and moving

• ACOMPANYING EVENTS – best way to spent time and to gain

knowledge

• VARIOUS TARGET GROUPS – arouse interest and uphold it

• 20 000 viewers



PROMOTION
TIMELINE

JULY

• key visual

• patrons

• partners

• making off

AUGUST

• leaflets

• prints

• film

• media

SEPTEMBER

• website

• social media

• outdoor

• mailings and 

invitations

OCTOBER

• press

conference

• opening



PROMOTION
MAIN TOOLS – OUTDOOR 



PROMOTION
MAIN TOOLS – INDOOR 



PROMOTION
MAIN TOOLS – PRINTS 



PROMOTION
MAIN TOOLS – DIGITAL CONTENT



PROMOTION
MAIN TOOLS – SOCIAL MEDIA 



PROMOTION
MAIN TOOLS – PARTNERS AND PATRONS



THANK YOU

KAROL KWIATKOWSKI
Head of Promotion Unit 

Polin Museum

kkwiatkowski@polin.pl


